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fifth

annual conference
TRANSATLANTIC
ENTREPRENEUR PARTNERSHIP CONFERENCE
September 14-16, 2015
followed by
INTERNATIONAL DAY
September 17, 2015

Dear Friends and Partners,
Back in 2011 at the height of the financial crisis, the idea of a different kind of
conference was born. Marc Lemcke, together with “Young Leader” and friend
Dietrich von Klaeden, said, “What if we brought people, cities, and institutions
together to focus on entrepreneurship – probably the biggest transatlantic opportunity –and help spread new ideas faster. Ideas like the concept of B-corps
or collaboration among cities to support their young businesses.” Such a forum
did not exist at that time. The American Council on Germany and the German
Consul General in New York were the first two partners. Often, and it has
certainly been true for our idea, the first supporters turn concepts into reality.

Soon our friend Ole Jani, partner at the law firm CMS, joined us, and Berlin
Partner took the initiative to send the first startup delegation to New York
City. Then the Brooklyn Borough President offered support and the rest is
history. This year – for the first time – we are collaborating with 12 global tech
hubs, showcasing more than 50 ideas and startups and building the stage for
hundreds of entrepreneurs, investors, media, and policy makers. We believe
this is only the beginning.

We set out a number of objectives: Focus on opportunities rather than debating challenges, build the stage for people to get to know each other and take
action, and support cities in their efforts to collaborate.

- Dietrich, Ole, Marc

A big thank you to all of our partners for their continuous support.
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AGENDA
Informal Kick-off • Sep 14, 2015

4:00pm

10:00am - 4:00pm Special program by the Deutsche Börse
Introduction to the Deutsche Börse Venture Network
6:00pm

Startup Welcome & Pitch Clinic

7:30pm

Delegation Welcome
WeWork, 79 Madison Avenue, New York, NY 10016

Main Conference Day • Sep 15, 2015
8:00am

Arrival and Breakfast
Work Better, 450 Park Ave South, 12th floor, New York, NY 10016

8:15am
Coffee Chat

Investing and Living in NYC
“A Perspective From the ‘Woman Around Town’ “

9:00am

Welcome

9:20am

Startup Pitches by Panono, Softgames, Contentful,
dailyme TV, we.conect

End Conference Day
Followed by after-conference drinks
The Cannibal Beer & Butcher, 113 East 29th St, New York, NY 10016

Evening Event
6:30pm

The German House
Arrival and security check-in at The German House
The German House, 871 United Nations Plaza, New York, NY 10017
RSVP NEEDED – Please arrive early, bring ID!

7:15pm

The Fifth Annual TEP Reception
“Innovation, Technology and Entrepreneurship –
A Different Transatlantic Talk”

9:30pm

Nightcap
Grand Havana Room, New York, private club - RSVP NEEDED

Sep 16, 2015
8:30am

Site Visits | Manhattan, Brooklyn

7:00pm

Berlin Evening
Made in NY Media Center by IFP, 30 John St, Brooklyn, NY 11201

9:35am
Panel Discussion

M&A in Media
“Big and Local: Is Global Media Leading the Way?”

10:15am

Investing Here and There
“New York Bagels & Berliner Schrippen:
A Talk About NYC and BER and Money”

8:30am

Arrival and Breakfast

9:00am

Startup Business Development: An Investor’s Perspective

Startup Pitches by Jobspotting, KIWI, Wunderflats

9:20am

Talking International Expansion

Presentation: Berlin State of Mind

9:55am

Introduction: Roundtable Hosts & Format

10:00am
1st Roundtable

Trends & Opportunities in NYC and Worldwide
1st Industry-specific roundtable session

11:00am

Official Welcome to Brooklyn

11:15am
2nd Roundtable

Navigating the NYC Industry Ecosystem & Ideas for the Future
2nd Industry-specific roundtable session

12:15pm

Lunch

10:35am
Pitch Session
10:45am
11:00am
Panel Discussion

New Ways to Demonstrate Progress
“Talk About Success: Early and Always?”

11:40am
Quick Insight

From Europe to NYC
“What NYC is Really All About: The Inside Story”

12:00pm

Lunch & Keynotes

International Day • Sep 17, 2015 • Brooklyn Borough Hall, Court Room

12:55pm
Pitch Session

Startup Pitches: Meet five selected startups

1:00pm

Roundtable Summary & Q&A

1:05pm
Panel Discussion

Investor’s Perspective
“VC Status and Outlook 2015: Has VC Funding Peaked?”

1:20pm

Capturing New Markets

2:00pm

The UN Accelerator in NYC

1:45pm
Panel Discussion

Cities & Investment
“Promoting Innovation Locally and Globally: New Ways
to Invest, Collaborate and Support the Tech Ecosystem”

2:30pm

Traction – The Shareablee Example

2:45pm

Traction – A Startup Guide to Getting Customers

2:30pm
Quick Insight

The German Accelerator in NYC
“Learning and Insights From German Startups in NYC”

3:30pm

Closing Remarks

2:40pm
Panel Discussion

Innovations & Corporates
“Innovating with Corporates – What’s Working and What’s Not?”

4:00pm

End of International Week

3:25pm
Closing keynote

“Changing Capitalism From Inside the Capital of Capitalism”

3:55pm

Briefing & Q+A for the next day

Followed by after-conference drinks and closing event (optional)
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Welcome to
New York City!

From Soft Landing to
Scaling Businesses

E
A

s the G er man Consul
General in New York City,
it is my pleasure to support
and promote topics of transatlantic understanding and learning.
Entrepreneurship, science, innovation, and the digital transformation
have become increasingly important - and successful - in New York
City and enable us to connect in
new, dynamic ways for the benefits
of both nations.
When we started our TEP collaboration five years ago we talked
about why these topics matter and
for whom. Due to the tremendous
progress we have made together
with all the TEP partners, this is no
longer the question. The German
Accelerator in New York City has
hosted its first batches of German
startups, New York- and Germanbased industry accelerators are collaborating, and German startups
have raised money in New York
City, paving the way for others
alike.
What you learn at the TEP
Conference this week should help
to increase the chances for your
success in the City, the U.S. and in
Germany. I wish you all a productive week in NYC.
Brita Wagener
Consul General of the Federal
Republic of Germany

ach ye ar, the Transatlantic
Entrepreneur Partnership connects digital hubs from around
the world to enable faster and cheaper expansion for entrepreneurs. On
September 14-17, 2015, for the fifth
time, the private initiative under the
patronage of the American Council
on Germany and the German Consul
General in New York has developed a
three-day program to connect experts,
learn from each other, and strive for impact. The program combines a series
of panel discussions, working sessions,
NYC-based startup visits as well as
time to network. The program is followed by a one-day International Day
event which has expanded this year to
enable eleven global tech hubs to present themselves. In addition, over forty
startups will showcase their concepts.
As one of the trade commissioners said,
“We’re creating the United Nations of
entrepreneurship in Brooklyn.”
The objective and vision of the conference has remained focused. By enabling ideas and entrepreneurs to expand faster and cheaper, cities and societies will benefit. While there is still
a long road to achieving that vision, a
lot of progress has been made; mainly
the growing understanding among city
leaders and policy makers that startup collaboration across borders will
increase the economic benefit for all.
“Entrepreneurship – Made in the USA”
has become the focus of international

studies and collaborations, and New
York City has developed into the number one urban hub for applied science.
The 2015 conference will focus on
new ways for startups to gain traction
and achieve success and how cities and
policy makers can support that. The
issues of doing business in NYC have
changed for entrepreneurs coming here
from international hubs; it is no longer
about defining the right legal structure, finding investors, or finding office
space. While these issues (especially immigration) remain important, it is crucial today to demonstrate the chances
for success early by choosing the right
strategy, being effective the American
way, and demonstrating confidence,
progress, and commitment to the US
market. In other words, from soft landing to hard business. Additionally, it is
no longer a one-way street into the US,
as NYC-based startups are increasingly
looking into expanding their business
beyond NYC and the US. International
Day will feature eleven global startup
hubs and provide the opportunity for
global expansion starting with a subway
ride to Brooklyn.
Again in 2015, the TEP conference
and International Day aim at nothing
less than building the perfect stage for
startups and city leaders to find the silver bullet for international expansion
and collaboration. As in the past, this is
only possible because of the TEP partners and their tremendous support.

Welcome to the 2015
Transatlantic
Entrepreneur
Partnership Conference!

A

s one of the organizations
that helped launch this annual conference in 2011,
the American Council on Germany
is delighted to partner again this
year with the German Consulate
General, New York International,
and Berlin Partner to make this
event possible.
We live in a rapidly changing
world, and it is essential for our business leaders, government officials,
and society as a whole to adapt to
the increasingly interconnected and
complex global environment. Think
about the world in which the next
generation of leaders is growing up;
Uber, the world’s largest transportation service company, owns no vehicles; Facebook, the world’s most
popular media owner, creates no
content; Alibaba, the world’s most
valuable retailer, has no inventory;
and Airbnb, the world’s largest accommodation provider, owns no
real estate.
The Transatlantic Entrepreneur
Partnership Conference underscores the ties between our two
countries—particularly the startup
communities in Berlin and New
York. This year’s conference boasts
an impressive roster of speakers and
site visits. We wish all of the TEP
participants a successful conference!
Dr. Steven E. Sokol
President
American Council on Germany
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Five Lessons from Five Years of TEP
What We’ve Learned

W

e had a clear idea when we
started TEP. We wanted to
bring friends together to discuss and realize a closer collaboration between people, institutions, and cities for
the benefit of all, in an area that matters to
all of us: entrepreneurship and the digital
transition. A lot of things have changed
since then. Here are the five things we have
learned as we look back for a better view
ahead.

+DYHDJHQXLQHLVVXHWRVROYHDQG
\RXZLOOJHWVXSSRUW
Maybe not new, but still so true. We have received a lot of support for what we are trying
to do—without it we would not have a TEP
2015—and we’re still constantly evolving.
For instance, we scratched the word “digital”
from our title because by now everything
is digital. The need for collaboration has
significantly increased for entrepreneurs
and policy makers. So, on this stage built by
all the TEP partners, we invite even more
people to join and start dancing.

0RYHIURPǤQLFHWRKDYHǥWRǤ
PXVWGRǥ
Explaining why cities should engage in
international collaboration in the area

of entrepreneurship was not easy in the
beginning. Now, many cities and governments have realized that attracting
investments to their own countries has
to change to a two-way street. Supporting
entrepreneurs in the US has changed as
well; while five years ago it was interesting and a great learning experience for
entrepreneurs to come to New York, now
it has become about so much more than
that. Success in their countries has turned
funding and business in the US into both
a huge opportunity and a challenge for
international entrepreneurs. This is an
amazingly positive development to see.

5HOHYDQFHRQO\WKURXJKLPSDFW
Organizing a conference is great, but the
question is: are we moving the needle and
getting closer to our vision? This question
matters much more than having a great
time for a few days. A number of examples have convinced us that collaboration
across borders works. Connecting people
will grow overall economic benefits. But
in a city like New York, being “transatlantic” matters little (test it by asking New
Yorkers about TTIP!); only ideas and value
lead to impact and thus ensure relevance.
International Day has been our answer to
that challenge.

,QQRYDWLRQDQGHQWUHSUHQHXUVKLS
PDWWHUVEH\RQGVWDUWXSV
What startups learn and get out of their
time in New York City varies, and they
apply it differently—the impact on one
company can be profound. However, to
scale the impact we encourage cities,
regions, universities, and accelerator

programs to participate. Coming to the
US starts at home and there is no better
preparation than training the trainers.
In addition, ideas and innovation have
become a central competitive challenge
for established businesses. Collaborating
with your “disruptor” early might sometimes be the only way to stay in business.
New York City is one place to see the
future in that regard. Just take a look at
how the NYC media landscape has been
adapting to new realities over the past
five years.

6RPXFKPRUHLVSRVVLEOH
DQGPD\EHQHHGHG
We have just scratched the surface of
what is possible and what is needed to
realize the vision. For instance, talking to
hundreds of startups over the years has
led us to realize that probably the biggest
need is a “strategy concierge.” Think of a
hotel concierge, but instead of arranging
tickets for the theater or making restaurant reservations, this concierge would
suggest quick strategy fixes for market
entry and help with necessary introductions, enabling qualified introductions,
and reducing cold calls. Even more profound would be the impact of an “innovation concierge” for corporates, cities,
and governments. Speaking from experience, this might be a “nice to have” now,
but it may turn into a “must have” sooner
than we think. Berlin and New York have
already taken the lead—the number of
corporate labs is just one indicator.
This is the short version. For more, turn
to our website, tep.nyintl.net. Talk to us
about your ideas, and find out how you
can get involved.
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Berlin: The Best of Two Worlds
New York International Interviews Stefan Franzke, Managing Spokesperson of Berlin Partner

B

How has this increase in investment
been reflected in the city?
The city is growing at a tremendous pace:
the influx of talent from outside the city
has contributed to the city’s net population increase of 40,000 people annually. In
addition, about 30,000 Berlin university
students successfully graduate and start
their careers each year. Comparatively
low rents and the unique, inspiring at-

erlin Partner is the Berlin-based
association to develop businesses and market the city of Berlin
with a wide range of initatives and programs including The Berlin Startup
Unit and TEP. New York International
sat down with Dr. Franzke to get some
insight into Berlin’s recent success as a
global startup hub.
You came to New York last year. Could
you give us an update on Berlin as a
business location in 2015?
Berlin is on the upswing. The economy is thriving and economic growth
is higher than the national average as
more and more people move to the
German capital to realize their ideas.
In a way, we are the creative workshop
of Europe.
What would you say has been the
source of Berlin’s success?
Berlin’s outstanding positive development is due to a promising combination with the best of two worlds coming
together in Berlin; the mixture of traditional industries and creative founders
with digital expertise attracts companies from around the world. Conditions
for young entrepreneurs could not be
better, and startups are springing up
like mushrooms in Berlin, making the
city burst with digital expertise. One
in eight–nearly 18,000–new jobs created since 2008 have been in the digital
economy.

What role does New York City play in
all of this?
Coming to TEP in New York is an important part of the Berlin Startup Unit, which
was initiated by the state of Berlin together
with partners from the business and science sectors along with the startup scene.
The Berlin Startup Unit’s mission is to develop and implement startup initiatives
and projects in partnership with all of the

Berlin’s outstanding positive development is due
to...the mixture of traditional industries and creative
founders with digital expertise attracts companies
from around the world
Berlin Partner/Fotostudio Charlottenburg

up capital in Europe has never been
as close as it is right now, as the startup scene faces the question, “London
or Berlin?” Since 2014, Berlin has been
leading in venture capital investments,
with 2.2 billion dollars of investments,
compared to the 1.5 billion dollars
reached in London, according to an analysis by the Dow Jones Venture Source
industry service.

mosphere of cosmopolitan Berlin make
the metropolis the place international talent wants to call home. Unsurprisingly,
in Monocle magazine’s 2015 global city
ranking, Berlin soared from fourteenth to
third place of the world’s best cities to live
in. Berlin has now become Europe’s startup metropolis, with all signs indicating
that this positive trend, as well as Berlin’s
appeal, will continue unabated.

players involved, which include members
from politics, state administration, business support agencies, the science sector and industry associations, including
company founders. Being part of TEP in
New York City is one of its most popular
activities - this year we had five times the
number of applications than last year.
@BerlinPartner

Ho w a r e e x i s t i n g o r t ra d i t i o n al businesses responding to this
environment?
Established companies come
h e r e f o r t h e p r ox i m i t y t o t h e s e
young creative minds, hoping to increase the innovation
potential by working together and supporting them with capital and expertise. For example, many big brands such
as Coca-Cola and Microsoft operate
accelerators in Berlin, not to mention
eight DAX companies such as BMW
and SAP that seek a creative exchange
with startups. This fall, Daimler will be
starting a new project in which Group
employees will work with founders on
future solutions for transport and the
transit of goods by van. Cisco is working in one of six international innovation centers in Berlin with resourceful
startups on the smart city concept –
one of the most important topics for
the future of the city.
How does Berlin compare to other cities in Europe, like London?
The race to be the most important start-

www.be.berlin.de

T-5

TRANSATLANTIC ENTREPRENEUR PARTNERSHIP

OPINION

New Opportunities for
International Entrepreneurs
How TTIP is Breaking Down Borders

M

ore than 99% of all businesses in both the EU and US are
small and medium-sized enterprises (SMEs). These businesses form
the backbone of the transatlantic economy. Within the past five years, SMEs
have created around 85% of new jobs and
provided two-thirds of the total private
sector employment in the EU.
Innovative business ideas are crucial to ensuring economic growth on
both sides of the Atlantic, especially at
a time of increased competition from
emerging markets and sluggish growth
in the EU. With its innovative ability
and risk-taking corporate culture, the
US market has spawned numerous outstanding business ideas such as Airbnb,
Uber, and Twitter. In turn, Europe offers London’s booming fintech startup
scene, the Scandinavian unicorns Spotify
and TransferWise, as well as the creative
hub of Berlin, which is home to Zalando
(incubated by Rocket Internet) and
SoundCloud.

$7UDQVDWODQWLF3UREOHP
In spite of these successes, numerous
barriers remain to hinder the emergence
of a truly free transatlantic market and
constitute important impediments to
greater transatlantic trade and investment flows.
The planned Transatlantic Trade and
Investment Partnership (TTIP) promises to unleash this economic potential
across the Atlantic; a development that

BY DIETRICH VON KLAEDEN

is especially important for startups,
as TTIP is the first international trade
agreement in the EU to have a specific
chapter on SMEs.
Today, the EU and the US economies
together account for about half the entire
world GDP, nearly a third of world trade
flows, and a third of worldwide patent
applications. The biggest bilateral trade
agreement ever negotiated will boost
this economic strength and ease doing
business by reducing remaining differences through improved market access,
regulatory cooperation, and new rules to
facilitate trade and investment.

+RZZLOO77,3KHOSVWDUWXSV"
Given their limited financial and human
resources, SMEs have a difficult time
dealing with the current administrative,
legal, and regulatory trade barriers. A
major aim of TTIP lies in the elimination
of these trade barriers, which cause disproportional strain on small businesses.

Thinking beyond
borders is intrinsic
to entrepreneurs
Startups will gain exponentially from a
transatlantic agreement that harmonizes
trade processes.
Although the transatlantic econom-

ic relationship is already the most integrated one in the world—as exemplified
by the low average transatlantic tariffs
(under 3%)—it remains particularly challenging for young firms to conduct business or generate profit. Complying with
divergent rules on exportation can be
costly and often deters small firms from
entering the foreign market. Abolishing
the remaining transatlantic tariff barriers
would equal preconditions and considerably improve or even create market
access for startups.
By streamlining customs procedures,
products would enter markets cheaper and more efficiently, as expenses and
time spent on double certification mea-

Startups from the German Accelerator
Captivate the Big Apple

O

ne year ago, German Accelerator (GA) opened its doors
in the heart of the Big Apple. It
has since invited three German ICT and
Green-IT startups each quarter to tap
into US market and financing opportunities. The program strives to identify
and select the most promising German
startups and assist them in their pursuit of becoming category leaders with
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lasting competitiveness and success within
the ICT global marketplace.
This quarter, GA is providing handson mentoring and office space to the location-based communication platform
StickyPop (http://www.stickypopapp.
com/), the legal expense management software BusyLamp (http://busylamp.com/)
and the world’s leading technical platform
for Instagram marketing, Brandnew (http://

www.brandnew.io/). Participation in the
program is free of charge and GA does
not take an equity stake in the startups.
The backbone of the GA program is
the outstanding mentoring the companies receive from industry professionals
across multiple verticals. For more information and to submit an application,
visit http://germanaccelerator.com
@GAccelerator

sures as well as unnecessary administrative delays would be reduced. Increasing
regulatory cooperation and mutual recognition of equivalent safety protections
would thereby allow entrepreneurs to
focus precious resources on business
operation, product development, and
innovation. Consumers on both sides of
the Atlantic would profit from a greater
range of new and innovative products,
delivered much faster.
Moreover, TTIP would facilitate access to resources for startups – financial
as well as human. Firstly, startups are
to gain more potential venture capital through incentivized capital flows.
The prevailing complexity of European
legislation and the long administrative
processes often serve to discourage US
investors from entering the European
market. Secondly, through a planned expansion of short-term visas, increased
workforce mobility would ideally lead to
an exchange of skilled labor.

$'LJLWDO*OREDO0DUNHW
It is time for the regulatory environment
to adapt to the digital connectivity already taking place between the US and
EU markets. Geographic distance has
long ceased to exist in the digital marketplace. Entrepreneurs are continuously
looking to expand their costumer and
market base across the Atlantic. With
TTIP, the legal framework conditions to
promote this exchange would be created,
which is an overdue step for the digital
industry and crucial to the future of the
world’s two biggest economies.
Thinking beyond borders is intrinsic to
entrepreneurs. With TTIP, the configuration of globalization is taking place,
starting with the creation of an integrated transatlantic market. This can only be
in the best interest of all startups.
Dietrich von Klaeden is Head of Public
Affairs at Axel Springer SE.
@vonKlaeden

Berlin State of Mind
9/17 @ 1:00 pm
Brooklyn Borough Hall
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Innovation, Entrepreneurship,
and the Global Economy
New York International Interviews Steven E. Sokol, President of the American Council on Germany

I

n May, Dr. Steven E. Sokol returned
to New York to assume the role of
President at the American Council
on Germany (ACG), an independent,
non-partisan, non-profit organization
dedicated to strengthening transatlantic ties and to providing people on
both sides of the Atlantic with a deeper, more nuanced understanding of
the world around them. We sat down
with Dr. Sokol to discuss innovation,
entrepreneurship, and the global economy: all highly relevant topics for this
year’s Transatlantic Entrepreneur
Partnership conference.
In May, you returned to the ACG after five years as the President and
CEO of the World Affairs Council of
Pittsburgh. How has your worldview
changed over the past five years?
During my time in Pittsburgh I became
even more aware of some of the challenges we face domestically and internationally. In Pittsburgh, people love
to tell the story of the city’s renaissance
and to describe the transformation
from a city of iron, steel, and coal to a
city of “meds and eds,” financial services, and energy. But this narrative of
structural change – which Germany is
all too familiar with if one thinks about
the Stukturwandel of the Ruhrgebiet
and much of eastern Germany – is only
part of the story.
Each day, technolog y is changi n g t h e w o r l d w e l i v e i n , d i rupting old economies to create new ones – economies full of
opportunities for startups and new
business ventures. The digital world of
the 21st century and powerful personal
technological advances like 3-D printers are ushering in massive changes
in how we live and work. This “maker
movement” of independent inventers,
designers, and tinkerers are in a way
reminiscent of the cottage industry
of 18th century England: the precursor of the factory and the Industrial
Revolution. In order to survive – let
alone thrive – in an ever-changing
world, we will need to develop and
hone new creative and innovative skills.
Why do innovation and entrepreneurship matter in a transatlantic
context?
Innovation and entrepreneurship don’t
just matter in a transatlantic context;
they matter in a global context.

There’s no doubt that we live in an increasingly complex and interconnected
world, and many of today’s challenges know no boundaries. In order to
meet those challenges, and in order to
compete – and collaborate – globally,
people around the world will have to
innovate and be entrepreneurial.
One example comes from manufacturing; over the past decade, much has
been made of the shift in manufacturing from the developed world to the
emerging economies. The decline of
manufacturing jobs in the United States
has often been attributed to lower wages in developing countries. But, in recent years China and other developing
countries in Asia have sought to attract
more sophisticated manufacturing
jobs through government investment
in education and research – two vehicles that foster innovation. The United
States and Europe cannot fall behind in
the race to innovate.
This July, Günther Oettinger, the EU

Commissioner for Digital Economy and
Society spoke at the ACG’s AmericanGerman Young Leaders Conference in
Berlin, where he talked about the fundamental changes to the global economy and the challenges facing Europe
and the United States. As digital technologies continue to evolve, he stressed
the need to develop a “digital strategy”
in order to remain competitive globally.
His point highlights the fact that value
chains in the United States and across
Europe are changing, and those individuals, companies, and countries who
are able to be creative, innovative, and
entrepreneurial are most likely to adapt
(and thrive) in this changing environment. When it comes to innovation and
entrepreneurship, Germany and the
United States have been leaders: think
about Germany’s Mittelstand, the small
and medium-sized enterprises that
helped power Germany’s “economic
miracle.” Among them were heimliche
Gewinner (hidden champions) that

were innovative and entrepreneurial
as they eeked out niche markets across
Europe and around the world. Think
about the sense of self-reliance and the
entrepreneurial spirit in the United
States, which has long been part of
American business culture. But now is
not the time to sit back, instead now is
when both countries must step up their
game and learn from each other.
How can German and American
economies work together to provide a
thriving ecosystem for entrepreneurs?
Though it is just one example, through
conferences like TEP, which, like the
ACG, brings together opinion leaders
and decision-makers from a variety of
backgrounds and sectors, creating a fora for the interactive exchange of ideas.
Steven E. Sokol is President of the
American Council on Germany
@ACG_USA

From the Gotham Gal Blog:
The Right Investors

BY JOANNE WILSON

T

elling people to get the right investors is something that wants,
so that advice is not exactly earth
shattering. I have been thinking a lot about
who is the right investor for each company
as they raise funds for the next round as the
company begins to grow.
This past week I spent time with many of
the companies that I have invested in. One
is in the education space. Their vision is
one where working with universities and
colleges will be essential down the line. It
would make a lot of sense to bring in an investor who really knows and understands
the education space. They know the players and are fully aware of how the education space works.
I also spent some time with a company
in the animation space. They are working
on a variety of things and I honestly had no
idea the right advice to give but I did know
who would. I connected them and it will
help the company as they move forward.
Their next investor might be well suited if
they are in that space.
Another company that plays in several
spaces from hard goods to media to product might be best suited to an investor that
is not your typical institutional VC.
We are deep in the throes of a time when

There are the right
investors out there for
every company
space or investors such as myself that can
be of help to companies as they navigate
the waters of the vertical that they are trying to break into and change.
The good news is that the investor pool
has truly expanded and there are the right
investors out there for each company. You
just have to look for them, and you should.
Joanne Wilson is an angel Investor,
blogger, and co-founder, Women’s
Entrepreneur Festival. @thegothamgal
so many companies are being built in pretty much every single vertical imaginable.
Bringing on an expert (who is an investor) in each space is a tremendous asset.
Many of the really large VC firms have
multiple divisions from biotech to enterprise to commerce and that is great. Yet
there are so many investors out there that
are arms of large companies in a particular

“A Perspective from the
‘Woman Around Town’”
9/15 @ 8:15 am
A morning fireside chat with Joanne and
Stefanie Lemcke, co-founder of NY Intl.
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The Rise of B-Corps and Social Entrepreneurs
Making Money While Doing Good

BY ASHLEY CLARK

T

here have always been individuals
and groups who have made it their
mission to solve the world’s many (and changing) problems, but it is only
in recent years that a trend has grown for
for-profit businesses to pursue a social or
environmental mission. What has driven
this trend, and what can we expect to see
from it in the coming years?

:KDW,V6RFLDO
(QWUHSUHQHXUVKLS"
The term “social entrepreneurship”
came into popular use in the 1980s.
Traditionally, the work of social entrepreneurs involved some amount of risk
and little profit. Yet recently, for-profit
companies with a “double bottom line”
or “triple bottom line” have emerged,
bringing new attention and investment to
the sector. “We found and liked the term
‘not-just-for-profit,’ and that was our beginning as a social impact venture,” says
Mauricio Meza, co-founder of Komodo,
a company which creates products that
allow disabled users to use mainstream
technology more easily.
Companies started by social entrepreneurs might do anything from running
a network of free coding clubs for kids
to creating durable, affordable vehicles
for Africa’s mass market. The motivation
usually comes from seeing a social need
that coincides with a gap in the market. Social entrepreneur Chris Janssen
founded Textbooks for Change when
he saw a need in Rwanda and a way to
combine his passion for entrepreneurship with a social mission. “I believe that
using the power of business as a force for
good will ultimately change the world,”

on environmental profit. These companies make money and benefit their shareholders, while at the same time keeping a
strong commitment to social and/or environmental benefits.
Two US business classifications that
have come into use in recent years have
made having a DBL/TBL easier—Benefit
Corporation and L3C designations allow
companies to not only solve social problems, but also gain customer loyalty and
trust, and more easily attract social impact
investors. Additionally, a Pennsylvania
non-profit, B Lab offers third-party certification of B-Corp status to businesses
around the world. Recently Etsy, one of
New York’s largest B-Corps, filed for IPO,
making it the city’s only publicly listed
B-Corp so far.
Benefit Corporation Status, first passed
in Maryland in 2010, is a legal classification for businesses with a triple bottom line. The company receives certain
levels of control a normal corporation
might not have—such as the ability to
make decisions that benefit the com-

“Affordable office spaces/collaborative work environments for social entrepreneurs should be available in
every major city to be a catalyst for social innovation.”
he said, “this trend is on the rise and will
continue to be for the foreseeable future.
I believe the triple bottom line (people,
planet, profit) will be expected of every
company, and those who do not adapt
will be left behind.”

7KH5LVH2I7KH'RXEOH
%RWWRP/LQH
Companies with a double bottom line
(DBL) focus on both financial profit as
well as social profit while triple bottom
line (TBL) companies additionally focus
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pany’s nonfinancial interests at the expense of financial returns to shareholders. Transparency in financial reporting
allows shareholders to judge the company’s performance based on its benefit
to society and environment, not simply
financial gain.
L3C, which stands for “low-profit limited liability company,” is a legal classification created to make investing in these
socially focused for-profit companies
easier and more lucrative while providing the L3C with the same protections as
a traditional LLC.

&KDOOHQJHV7R6RFLDO
(QWUHSUHQHXUVKLS
Social enterprises cross all sectors, from
healthcare to manufacturing, and face
challenges in each. Yet, beyond that, they
also face a unique set of challenges.
Funding is a difficulty for many as the
perception of social enterprises often
straddles a line between being a non-profit and a for-profit business. Investors may
be reluctant to put money into a business
that seems as if the focus is on social profit
more than financial profit. “One of the
biggest challenges is that people often
confuse the terms social enterprise or social impact with a not-for-profit or charity and disregard the market potential of
some of these ventures,” says Meza.
Keeping on-mission is another challenge for social enterprises, as they are
ultimately for-profit businesses. Janssen
says that it is often difficult to balance
the bottom lines. “A big challenge for
Textbooks for Change is balancing the
social impact we create with the bottom
line. We became a social enterprise to ultimately have a long-term focus on the
impact we create. It is more effective for
us to re-invest profits to grow the company and support charities as a whole than
to be a not-for-profit ourselves.”
So, how can governments help social
entrepreneurs to grow? “City/National
governments should continue to invest
in social entrepreneurship by providing
hiring incentives, grants, and support to
fuel the growth and impact these social
organizations are making. Additionally,
affordable office spaces/collaborative
work environments for social entrepreneurs should be available in every major
city to be a catalyst for social innovation,”
said Janssen.

ing an uptick in recent years that doesn’t
seem set to slow down anytime soon.
Impact investing is on the rise and
designations such as L3C and Benefit
Corporation are making it easier for investors to put money into social enterprises.
A recent announcement of a $1.5 billion
investment by more than twenty US banks,

“We found and liked the
term ‘not just for profit”

7KH)XWXUH

foundations and individuals hopes to boost
social enterprises and encourage further
investors to follow in these footsteps. A
hopeful sign for social entrepreneurs.
Another indicator that social entrepreneurship will continue to rise is the shift
in priorities of the upcoming generation
of leaders. According to The 2015 Deloitte
Millennial Survey, 60% of millennials said a
sense of purpose is part of the reason they
chose to work for their current employer.
The survey also showed the personal reward and short-term financial goals were
far less important than employee well-being and employee growth and development. Jason Gray, founder of SunFarmer,
a company which allows people to rentto-own solar energy systems, believes this
shift in focus toward human investment
and a sense of purpose bodes well for social
enterprises, “Many have made their money in running startups or businesses and
have seen firsthand the innovation that can
occur when a business sets it mind to solving a problem. Many startup founders are
young adults and part of a generation who
measure value in more than dollars and
cents; others are pivoting from established
careers to an area where profits and impact
are better balanced.”

While social entrepreneurship has been
on the radar of investors and entrepreneurs since the early 90s, it is experienc-

Ashley Clark is a freelance writer, editor, and web designer based in London.
@AshleyRechten
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10 Tips to Network Effectively at Events
How to Make Valuable Connections Anywhere

BY DAVID EPSTEIN

R

3DUWLFLSDWHLQ3RVW(YHQW*URXSV

egardless of the event you’re attending, you have an opportunity
to expand your professional network of contacts. By meeting new people
in your industry, you’ll open yourself up to
new career opportunities while also gaining potential collaborators who will share
their business acumen with you.
While most attendees will agree that
event networking is a critical component
to attending any event, the real question
becomes how can it be done effectively?

'R<RXU+RPHZRUN
Research who is attending the event
you’re going to prior to event day. If the
event you’re attending is using an event
networking platform, by all means download it and create an attendee profile.
Once you’ve done that, you’ll be able to
see who else is attending the event. You
can reach out to people you find interesting to introduce yourself and to set up a
time to meet in-person.
If the event you’re attending doesn’t
have a networking platform, you can still
research who’s attending the event.
Contact the event organizer or go the
event website to find the event’s official
hashtag. Then go on social media and
search that hashtag. The accounts who
are posting content using the event
hashtag will likely be at the event. You

can research their profiles and reach out
to people you find interesting to set up a
time to meet in-person.

erwise flitter out once you and your new
contact run out of things to talk about.

+DYHDQ([LW6WUDWHJ\

,QWURGXFH3HRSOHWR2QH$QRWKHU

It’s more than ok to excuse yourself from
a conversation. In fact, introverted event
goers will find it comforting to have an
exit strategy in mind even before they engage with a new contact.
One great way to politely end a conversation is to say something like, “Hey, it
was great to meet you. I’ve got to quickly
check-in with my office but I’m sure I’ll see
you later.”
Your new contact will understand that
it’s important to stay in-touch with your
colleagues, and you’ll have provided yourself with an acceptable out once your conversation has come to a natural conclusion.

It’s going to happen. You’ll be talking to
a person you just met, when you notice
someone standing nearby with no one to
talk to. Rather than ignoring that person,
incorporate them into the conversation
too. Take one small step back, turn your
body to face them and introduce yourself
and your new connection.
By including more people in your conversation, you’re ensuring that both you
and your new contact’s network will
grow.
This is also an effective way of
prolonging a conversation that might oth-

STARTUP AMSTERDAM: TESTBED,
LAUNCHPAD & ENGINEERING POOL
FOR AWESOME STARTUPS

Netflix and Uber both recently decided to establish
their European headquarters in Amsterdam. And given
the Netherlands’ favorable tax code, strong international
travel infrastructure, and newly released startup visa,
you can expect other global brands to follow suit.
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After the event has concluded, it’s likely
that either the event organizer or an event
attendee will create a post-event networking group on a social media platform.
LinkedIn is a popular platform for professional groups to exchange contact information and helpful, industry related articles.
If you’re invited to join one of these
groups, don’t hesitate to sign up. They’re a
great way to further expand your circle of
contacts and to solidify the relationships
you’ve made at the event.

2IIHU9DOXHWR1HZ&RQWDFWV
The best way to solidify a new business
connection is to provide value - for free.
If for example someone you just met was
talking about difficulties they were having at work, emailing them an article you
found online is a fantastic way to quickly
establish yourself as a valuable connection.
These new contacts will feel obliged to
do the same for you. By putting in a little effort to help a new connection, you’re helping to build a foundation for your newly
established relationship.
Furthermore, by checking in with new
contacts online, you’re ensuring that the
person you just met will actually remember who you are, should you want to call
on them in the future.

&RQFOXVLRQ+RZWR0D[LPL]HWKH
9DOXHRIDQ(YHQW
In order to get the most out of an event
you’re attending it’s important that you
invest some time in the networking process. To gain valuable connections, first
do some homework on the people who
are attending the event. If your event is
using an event networking platform, use it.
Otherwise, take to social media.
When at the event, always try to introduce new contacts to one another, and
have an exit plan in mind (this is especially
helpful for introverted event goers). After
the event, join any post-event networking
groups that you’re invited to, and provide
the contacts you’ve created with real value.
David Epstein is Content Marketing
Manager at Bizzabo. @DavidofNY

$1+ BILLION
company

TechCrunch

www.startupamsterdam.org

“Amsterdam, birthplace
of bluetooth, wifi, and
booking.com”
9/17 @ 4:20 pm
Brooklyn Borough Hall
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PARTICIPATING STARTUPS
Small series production for startups
and industry.
www.makercloud.io

Reach any screen: Contentful is an APIfirst CMS delivering content to every
device.
www.contentful.de

Online marketing and reservation
management for restaurants.
www.resmio.de

The end-to-end iBeacon proximity
platform.
www.beaconinside.com

Keebits – Your Team.
All Posts.
www.keebits.de

Artificial Intelligence for 1-to-1
promotions.
www.so1.net

Wunderflats: Your
mid-term home.
www.wunderflats.com

Keep your memories in over
100 megapixels.
www.panono.com

Wireless technology to replace your
keyring.
www.kiwi.ki

MEDLANES
www.medlanes.com

Taking the search
out of job search.
www.jobspotting.com

A digital video solution that lets you easily create and publish interactive videos
on the web. Inspire, engage and convert.
Videopath.com

The world’s largest HTML5
games platform.
www.softgames.de

Ediket is an online platform where customers can get their writing improved by
freelance English editors to democratize
the English-editing industry in a way that
provides faster, more affordable results.
www.ediket.com

Discover a new conference concept
where ideas thrive: Tomorrow’s
business company.
www.we-conect.com

Anyractive is a mobile white board device
and app based education technology
company with products ‘beTOUCH,’ a
touch-conversion device and pen, and
‘iClassRoom,’ a collaboration app service
for effective meetings or education using
interactive content.
www.anyractive.co.kr/

“Learning packs” for the lock
screen of your Android device.
www.getsemper.com

The biggest mobile TV & Video App.
www.dailyme.de

LUUV- Revolutionizing
the way you film.
www.luuv-stabilizer.com
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Skip the doctor’s office. Medical experts
at your fingertips. Available anytime,
anywhere.
www.medlanes.com

Simple Agricultural Management

SimpleAgri provides food security via
common knowledge: Cloud based
Agricultural management.
www.simpleagri.com
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MyCamCast is a mobile application
that allows you to share events as they
happen with other MyCamCast users, across various social networks,
or via email and text message for free.
www.mycamcast.com
Klaud is a business marketplace where
companies, enterprises and public
organizations hire the best vendors. We
help buyers make smart procurement
decisions and work with best companies
without a hassle. Suppliers get access to
millions of potential leads.
www.klaud.co
Igloohome brings convenience and
cost savings to hosts on home-sharing
networks via innovative smart home
technologies.
www.igloohome.co
HUINNO is a healthcare wearable company which uses biometrics data to deliver smart products and apps that help you
monitor your body throughout the day.
www.huinno.com
The GoKid app will provide families
with a complete carpool solution: all the
information you need, streamlined and
easy to manage.
www.gokid.mobi
Admetsys Smart Pancreas™ uses hightech automation to save lives, reduce
complications and speed recovery of
hospitalized patients at diabetic risk.
www.admetsys.com
Yummy Bazaar is the destination for the
most curated delicious snack foods from
around the world.
www.yummybazaar.com/
Kyper is a cloud-based platform that
facilitates comprehensive data exchange
and analytics.
www.kyper.com

Auctionata (www.auctionata.com) is an online auction house offering a
curated gallery of art, antiques, vintage luxury and collectibles.
AYOXXA (www.ayoxxa.com) is a biotech company commercializing
innovative technology developed at the National Univeristy of Singapore.
Blacklane (www.blacklane.com) connects thousands of passengers
each day with a vast network of licensed and insured drivers at the most
competitive rates.
Brillen.de (www.brillen.de) is known for its extensive range of glasses
and contact lenses.
Curetis (www.curetis.com) is a molecular diagnostics company which
focuses on the development and commercialization of reliable, fast and
cost-effective products for diagnosing severe infectious diseases.
eGym (www.egym.de) develops high-tech products and services for the
fitness lifestyle.
FINANZCHECK (www.finanzcheck.de) is the leading, independent
online comparison portal for personal loans and private financial
products.
Home24 (www.home24.de) is Europe’s largest online shop for furniture
and interior decor and contains a blog about latest designer trends. It’s
a fast-growing, dynamic market leader aiming at becoming “Zalando
for furniture”.
invendo medical (www.invendo-medical.com) is a leading developer
of sterile single-use endoscopes for gastroenterological (GI) applications.
Mister Spex (www.misterspex.com) is a young Berlin-based company with already the largest online store for top brands of glasses in
Germany.
NFON (www.nfon.com) is a worldwide leading provider of cloud-based
telephone systems that offers its services specifically for large businesses.
Protagen (www.protagen.com) develops advanced diagnostic tools to
address some of the most severe autoimmune diseases with a personalized medicine approach.
reBuy (www.rebuy.de) is an easy-to-use online re-commerce shop. It
buys media and electronic products directly from its customers through
their website and sells them through their online shop.
smava (www.smava.de) is a peer-to-peer lending platform and has
developed a set of algorithms to vet potential loan candidates.
SumUp (www.sumup.co.uk) is the leading mobile point-of-sale (mPOS)
company in Europe and is set to empower the world to accept card
payments.
004 (www.004gmbh.de/) is the only German provider that covers the
complete E-commerce process in one platform.

Leondrino is a new type of virtual currency which combines the benefits of the
monetary policy via central banks and the
technological advantages of virtual currencies. www.leondrino.com
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